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The Park Bench News continued

The Bloomingdale Park District’s mission statement centers around providing 
programs, facilities and open space for enjoyable leisure time experiences. 
Tantamount to any enjoyable experience is ensuring its relevancy, and the 
Park District continually strives to remain atop the latest trends in parks and 
recreation. To wit:

• The Park District always seeks out new, innovative programs and classes 
for its residents. Browse through this brochure and keep an eye out for 
the “NEW!” icon.

• Of particular note amongst the new offerings is the Bloomingdale 
Park District Community Giving Gardens. Check out page 53 for more 
information on this new and exciting offering.

• In September of 2014, the Park District instituted its Grandparent Rate. In 
today’s day and age, with many families consisting of two working parents, 
it’s commonplace for grandparents to assist in caring for grandchildren. 
The Park District regularly received requests from residents to register 
their grandchildren in programs at the resident rate, despite the fact 
the grandchildren were not residents. The Park District responded by 
changing its residency policy to accommodate resident grandparents 
and their non-resident grandchildren. The move has been very popular.

• Approximately one year ago the Park District unveiled its responsive 
web site to provide the optimal viewing experience - easy reading and 
navigation with a minimum of resizing, panning, and scrolling - across a  
wide range of devices (from mobile phones to desktop monitors). Over 
half of all visitors to www.bloomingdaleparks.org do so via a mobile 
phone or tablet device.

• This past summer, the Park District increased its social media presence 
to include Instagram. Follow us at Bloomingdale_Park_District. 
Looking ahead, keep an eye out in the coming seasons for more video 
(check out our YouTube page), and if you haven’t already, share your 
recommendation and/or review of the Park District on Facebook, Yelp or 
another site of your choosing. We always appreciate the feedback.

• Finally, it’s important for the Park District to communicate effectively to all 
of its constituents. And as it currently stands, some of the most influential 
residents are Millennials, the demographic cohort following Generation 
X that was born between 1982 and 2000. They are more diverse than 
any previous generation, and according to the U.S. Census Bureau, they 
now outnumber baby boomers 83.1 million to 75.4 million. Research 
shows they are drawn to walkable environments with cultural amenities. 
As a Park District, we have to think about how we can best serve their 
interests, so keep an eye out for improvements in all areas. 

For more information on the Park District’s fun, affordability, convenience, 
trendiness and/or safety, visit www.bloomingdaleparks.org/About-BPD/
Facts.htm.
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